Public Relations:  Making your Club and Projects Visible
Instructor:  Judy McMorine
Session:  Friday 9:45 AM 2/18/2011
ROTARY’S CORE ESSENCE (delivered 2/19/2011 by Ed Futa): 
“Rotary: A worldwide network of inspired individuals who translate their passion into relevant social causes to change lives in communities.” 

1.) What would you like to take away from this workshop? 
• Effortless publicity 
• Cost free 
• New ideas 
• Effective use of social media 
• How to get members involved & thinking of it 
• How to use community events 
• How to get Rotarians to know about Rotaract 

2.) What other Non-Profits have a good reputation? 

· United Way 
· Optimist Club 
· Big Brothers/Big Sisters 
· REI (Recreational Equipment Inc.) 
· Boy Scouts/Girl Scouts 
· Stephen Lewis Foundation 

3.) [Countering the focus group findings] What image dowe want to convey about Rotary? 

· Vibrant 
· Trustworthy 
· Approachable 
· Welcoming 
· Diverse 
· Select leaders 
· Service oriented 
· Compassionate 
· Generous 
· Humanitarian 
· Interesting 

4) Group Exercise: The R.O.M.E.O. Rotary Club & Spaghetti Feed Fundraiser for Polio Plus 

DIAMONDS: 
· Overall PR Goals for 2011-2012: 
· Grow membership by 10% 
· Bring more leaders to the Club 
· Change our Image 
· PR Plan for the Spaghetti Feed Project” 
· Invite Leaders in the Community 
· Press 
· Ask for help in the Community 
· Include other Non Profit(s) 
HEARTS: 
Overall PR Goals for 2011-2012: 
Grow membership & Younger Members 
Establish a PR Program 
Increase Community Visibility 
PR Plan for the Spaghetti Feed Project” 
Get Gen X/Younger leaders 
Theme “Get Involved, Make a Difference” 
PR: Person to Person approach using email, FaceBook 
During the event, have signage of what Rotary does 
Follow Up: Press Release informing what results were 
Ask for help in the Community 
Include other Non Profit(s) 
SPADES: 
Overall PR Goals for 2011-2012: 
Seek a member with PR Experience 
Form a PR Committee 
Attract and retain new young members 
Work to change the perception 
PR Plan for the Spaghetti Feed Project” 
Audience: Those that may have been affected by Polio in the Past, 
Potential new members 
Message: “Come to Dinner, Change the World” 
Action: Involve Interact 
CLUBS: 
Overall PR Goals for 2011-2012: 
More Members 
More Club diversity, younger & More women 
Establish a PR Chair and Committee 
PR Plan for the Spaghetti Feed Project” 
Audience: Younger families, business community 
Message: “We’re This Close” and use existing celebrity image (Iditarod musher) 
Action: Partner with fire department, schools, PSA’s and News Events (live remotes from radio stations) 
5.) TACTICS THAT CAN HELP PROMOTE PR 

Radio 
Talk to other clubs 
Recruiting 
Collaberation 
Invitations 
Targeted direct mail 
Work of mouth 
Chamber 
Social Networking 
6.) PRESIDENT’S ROLE IN PUBLIC RELATIONS 

Coordinator 
Motivator 
Reality checks 
Delegate 
Lead 
Acknowledge/celebrate successes 
FINAL NOTES…. 
1. What you perceive you BELIEVE. 
2. You can change an image but you need a PLAN. 
3. Different generations have different NEEDS. 
4. Does your P.R. support your VISION & GOALS? 
5. Lead your LEADERS and they will follow your lead because they want you to SUCCEED! 

